
GAUTENG RESPONSIBLE TOURISM
GUIDELINES 

“TAKING RESPONSIBILITY FOR TOURISM”



These Guidelines are intended to be a reference of 
good practice and responsible business activities 
for owners and operators of tourism businesses and 
associations. Each section of the Guide outlines the 
topic and recommendations for responsible 
business operations and some industry examples 
of good practice. In addition, infographics, figures 
and fun facts are included.  

The Guidelines are intended to be used flexibly and 
will be regularly revised when more information on 
responsible tourism practices becomes available.

ABOUT

  1 



ACKNOWLEDGEMENTS 

The Responsible Tourism Guidelines for South Africa was 

produced by the Gauteng Department of Economic 

Development. Sources used to compile the guidelines 

include:
 

·  TBCSA Tourism Industry Standard Protocols for Covid-19  

   Operations 

·  2003 Responsible Tourism Handbook

·  UNWTO Global Guidelines to Restart Tourism 

·  UNWTO Global Code of Ethics for Tourism 

·  The Travel and Tourism Competitiveness Report 2019

·  World Travel & Tourism Council's (WTTC)

·  2002 Cape Town Declaration on Responsible Tourism 

·  The 1996 White Paper on Development and Promotion

   o f Tourism in South Africa

  2 



T
A

B
L

E
 O

F
 C

O
N

T
E

N
T

SAbout Us          1
Acknowledgements          2
Table Of Contents         3
Abbreviations          4
Definitions          5
Responsible Tourism Practices        6
What Is Responsible Tourism?        6
Who Should Practise Responsible Tourism?      6

Economic Responsibility        8
Recommendations         9
Policy, Planning And Decision Making       9
Maximising Local Economic Benefits – Increasing Linkages And Reducing Leakages   9
Marketing And Product Development       10
Equitable Business         10

Social Responsibility         10 
Recommendations         11
Involve The Local Community In Planning And Decision-making      11 
Maintain And Encourage Social And Cultural Diversity      11 
Be Sensitive To The Host Culture       12

Environmental Responsibility         12
Recommendations         13
Environmental Impacts        13
Maintain And Encourage Natural Diversity       13
Coastal And Marine Environments       13 
Solid Waste Management         14
Water Management         14

Safety, Hygiene And Health Management        15
Recommendations          15
Apply The Covid-19 Protocols        17
Safety And Security         17

Public Awareness Responsibility        18
Recommendations         19
Regulatory Compliance         19
Recommendations         19
Additional Information        22

  3 



Global Code of Ethics 
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HDIs
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Authority 
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DEFINITIONS 

Means 'People first'. The Batho Pele 
Principles is governments' white 
paper for transforming public service 
delivery. It is about giving good 
customer service to all users of 
government services.

The act of surrounding yourself 
within the culture of a place.

Mak ing  a  low impac t  on  the 
environment and local culture, while 
h e l p i n g  t o  g e n e r a t e  f u t u r e 
employment for local people.

A government policy document 
setting out proposals for future 
legislation.

A tour operator is someone who 
makes all the arrangements for the 
tourists who will be visiting South 
Africa e.g. accommodation, 
transport and places of attractions

A tour guide travels with the tourists 
from their place of arrival to all places 
they would like to visit in South Africa 
(specifically in Provinces where the 
tour guide is registered)

A disease caused by a new strain of 
coronavirus. 'CO' stands for corona, 
'VI' for virus and 'D' for disease.

When there are too many visitors at 
a particular destination.

Is about making better places for 
people to live in and better places 
for people to visit.

BATHO 
PELE 

PRINCIPLES
COVID-19

CULTURAL 
IMMERSION

OVER -
TOURISM

RESPONSIBLE 
TOURISM

TOUR 
GUIDE

TOUR 
OPERATOR

WHITE 
PAPER

SUSTAINABLE 
TOURISM
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WHAT IS RESPONSIBLE TOURISM? 

The term, Responsible Tourism is used interchangeably with 
Sustainable Tourism, Ecotourism, Responsible Travel as well 
as Ethical Tourism.  All these terms are used to describe how 
tourism has a positive impact on communities and the 
economy. Responsible Tourism means providing better tourist 
experiences, improved quality of life for South Africans, 
sustainable business opportunities and value creation through 
increased socio-economic benefits and better natural 
resource management.

The 1996 White Paper on Development and Promotion of 
Tourism in South Africa identifies responsible tourism as the 
key guiding principle for tourism development. Responsible 
Tourism implies the following: 

All tourism stakeholders, including but not limited to: 

WHO SHOULD PRACTISE RESPONSIBLE TOURISM?
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(a) A proactive approach by tourism industry partners to 
develop, market and manage the tourism industry in 
a responsible manner to create a competitive 
advantage

(b) The responsibility of the industry to the environment 
through the promotion of balanced and sustainable 
tourism as it focuses on the development of 
environmentally- based tourism activities (such as 
game viewing and diving)

(c) The responsibility of government and business to 
involve local communities that are near the tourism 
plant and attractions through the development of 
meaningful economic linkages such as the supply of 
agricultural produce to the lodges and outsourcing 
of laundry. 

(d) The responsibility to respect, invest in and develop 
local cultures and protect them from over 
commercialisation and over exploitation.  

(e) The responsibility of the local communities to 
become actively involved in the tourism industry, to 
practice sustainable development and to ensure the 
safety and security of the visitors.

(f) The responsibility to visitors through ensuring their 
safety, security and health 

(g) The responsibility of both employers and employees in 
the tourism industry to each other as well as to the 
customer. Responsible trade union practices and 
responsible employment practices will be the hallmark of 
new practices in South Africa. 

(h) The responsibility of the government and the visitors 
themselves observe the norms and practices of South 
Africa particularly with respect to the environment and 
culture of the country.      

Tourism businesses 
Tourism associations
Government departments and agencies
Investors looking to invest in responsible tourism
Local and provincial tourism authorities
Non-profit organisations in tourism
Individuals and groups involved in community 
development 

RESPONSIBLE TOURISM PRACTICES
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FUN REASONS WHY RESPONSIBLE TOURISM IS BETTER FOR EVERYONE

AMBASSADORS OF 
OUR COUNTRY

OFF THE BEATEN 
TRACK DISCOVERIES 

CULTURAL IMMERSION

It is important for tourists and 

locals to be respectful towards 

e a c h  o t h e r  t o  m a k e  t h e 

exper ience  p leasan t .  Th is 

encourages travellers to promote 

local destinations and leaves a 

good impression to locals of 

tourists and this has a positive 

influence on the tourism industry.

Responsible tourism isn't 
limited to city tours, it is often 
associated with nature based 
activities such as camping, 
v i s i t i n g  p a r k s  a n d 
birdwatching. This form of 
travel enables tourists to 
e x p l o r e  u n d i s c o v e r e d 
destinations.

South Africa made up of diverse 
indigenous cultures and cultural 
immersion is a great way to preserve 
cultures through sharing unique 
experiences and educating more 
people about local traditions. Tourists 
can immerse themselves in different 
cultures by purchasing local goods, 
making handcrafts from raw materials 
or simply tasting local food.

PARTICIPATION IN 
VOLUNTEER PROGRAMMES 

INVESTMENT IN 
ETHICAL TOURISM 

AVOIDING 
OVER-TOURISM 

Respons ib le  tour i sm 
creates better places for 
p e o p l e  t o  v i s i t , b y 
travelling as responsible 
tourists you maximise 
positive impacts and 
minimise the negative 
o n e s  s u ch  a s  ove r-
tourism.

It is important for tourists to invest in 
a better way of travelling to sustain 
the tourism industry, minimise the 
env i ronmenta l  impacts  and 
exploitation of workers in the 
industry. 

Responsible travel also engages 

tourists in working towards improving 

the standard of l iving for local 

communities.

Source: https://greenglobaltravel.com/why-responsible-tourism-is-better/
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vi. Planning authorities need to consider how they can 
intervene to avoid tourism developments where they 
may cause adverse effects such as local land price 
inflation, loss of access to resources or undermining 
sustainable livelihoods.

vii. Enterprises should develop strategies to promote 
equality in terms of gender, ethnicity, age, and disability, 
and report progress on implementation.

MAXIMISING LOCAL ECONOMIC BENEFITS   – 
INCREASING LINKAGES AND REDUCING LEAKAGES

i. Encourage all establishments to upgrade their 
standards of service, particularly SMMEs and emerging 
entrepreneurs, and to maximise their revenue earning 
potential by adding value.

ii. Encourage the informal sector to become part of the 
formal sector.

iii. Buy locally made goods and use locally provided 
services from locally owned businesses wherever 
quality, quantity, and consistency permits.

iv. Help local communities or emergent entrepreneurs to 
develop their product so that it can be more easily used 
by others and marketed to tourists.

v. Co-operate with other formal sector businesses to 
maximise benefits for local community enterprises. 
Showcase the initiative and be explicit about whether 
community projects are funded by tourism revenue to 
the enterprise, donations from tourists or tour 
operators, or funds from donor aid agencies.

MARKETING AND PRODUCT DEVELOPMENT

i. Enterprises should provide information about local 
services and attractions provided in local communities 
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 ·    Increasing the benefits of tourism and sharing these 
     more widely and equitably;
·    Diversifying the South African tourism sector;
·    Creating and promoting employment and 
     entrepreneurial opportunities for historically 
     disadvantaged individuals;
·    Putting to work locally available labour and skills; 
·    Forging mutually beneficial economic linkages 
     between the formal and informal sector within the 
     immediate small business community;
·    Reducing leakages and increasing the multiplier
     effect; and
·    Endorsing the ethos of Fair Trade in employment and 
     purchasing behaviour.”

RECOMMENDATIONS

i.   Prepare a mission statement and goals which reflect 
a commitment to the development of responsible 
tourism practices. Incorporate these goals into 
policies, planning and decision making processes 
and programmes of the institutions. 

ii.  Establish a monitoring and evaluation strategy to 
measure progress towards responsible tourism 
goals and action plans.

iii. Planning authorities need to always consider the 
opportunity costs of tourism for local communities 
and their livelihoods and be prepared to accept that 
there may be more appropriate economic 
opportunities for the area. Maintain and encourage 
economic diversity, avoid over-dependency on 
tourism.

iv. The historically disadvantaged are a significant 
emerging domestic tourism market. Identify and 
encourage commercia l  responses to th is 
opportunity.

v.  Plan initiatives and investment to contribute to the 
broader local economic development strategy (for 
example, Integrated Development Plans (IDP's) for 
the area). 

“Economic Responsibility Is About;

ECONOMIC RESPONSIBILITY

 POLICY, PLANNING AND DECISION MAKING
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 and encourage their clients (individuals and 
operators) to use them.

ii. Consider co-operative advertising, marketing and 
the promotion of new and emerging products and 
attractions.

iii. Ensure that the visual way in which the product is 
presented includes local cultural elements and 
e m p h a s i s e s  t h e  r i c h n e s s  o f  t h e  l o c a l 
complementary product.

iv. Consider developing and marketing fairly traded 
tourism products.

v. Encourage recycling and conservation when 
advertising, marketing and promoting products and 
attractions.

vi. Promote conscious buying by promoting products 
and attractions that deliver quality and value.

vii. Enterprises should not be misleading in their 
delivery of ads and refrain from promoting content 
that is explicit in nature, discriminatory, offensive 
and culturally insensitive.

i. Enterprises should pay fair prices for local services 
purchased or packaged as part of mainstream 
itineraries. Beware of abusing market power and 
imposing unfair commissions or pushing down 
prices inequitably.

ii. Develop transparent systems of sharing the benefits 
of tourism through equitable contracts. 

iii. When entering into agreements with local 
communities or emerging entrepreneurs ensure 
that the risk is equitably shared.

iv. Recruit and employ staff in an equitable and 
transparent manner and maximise the proportion of 
staff employed from the local community. 

v. Develop a community labour agreement with targets for 
employment and for progression. Recognise that the 
enterprise can play a significant role in increasing the 
skills and capacity of the local community and that the 
enterprise benefits from that.

vi. Go beyond the bare minimum wage rate and invest in 
local staff, quality is dependent upon well-motivated 
staff. 

 
EQUITABLE BUSINESS
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iv. Encourage proactive participation and involvement by 
all stakeholders – including the private sector, 
government at all levels, labour, local communities 
(their leaders and structures) - at all stages of the 
tourism life cycle.

v. Encourage successful entrepreneurs, particularly 
those from the emerging tourism community, to mentor 
others. 

vi. Planning authori t ies should work to include 
stakeholders as part of a decision making process at 
the destination level, to determine what constitutes 
sustainable levels of tourism in the social, natural, and 
economic context.

vii. Involve the local communities in growing the local 
tourism business by using existing facilities and by 
developing new activities and attractions. Individual 
enterprises and groups of enterprises need to develop 
complementary products. 

viii. Empower communities to market their cultural 

 traditions and products as assets and enhance their 
economic opportunities.

ix. Interpretation material and visitor information centres 
should be developed in consultation with local 
communities.

 

i. Develop tourism with dignity, respect and nurture local 
cultures (including religion), so that they enrich the 
tourism experience and build pride and confidence 
among local communities.

ii. Tourism development should not compromise respect 
for social and cultural and religious rights, or the 

While tourism can improve local living standards,  
uncontrolled development can destabilise whole 
communities. Negative impacts can result to unequal 
access to tourism, unethical business practices, 
prejudice, crime, exploitation of the countries' resources 
and substance abuse. Tourism stakeholders should be 
cognisant of social impacts, such as loss of privacy, 
prevention of access to culturally significant places, 
invasion of sacred sites or the demeaning of cultural 
ceremonies which can result from tourism.

By setting up genuine cooperative structures with staff 
and local people and involving them in planning and 
decision making, trust and mutual cooperation can be 
built, providing support with education and health care, 
enabling and encouraging historically disadvantaged 
local communities to access lucrative tourism markets, 
promoting goodwill and helping to improve local quality of 
life, ultimately leading to mutual benefits.

i. Understand the historical, political and cultural 
context of local and host communities, and 
historical relationships with tourism development 
and protected areas.

ii. Creating opportunities and eliminating barriers to 
access mainstream tourism markets for local 
communities, historically disadvantaged people 
and individuals.

iii. Understand the local, safety and security, 
infrastructural, resource, educational, poverty, 
disability and health constraints, when designing, 
operating and marketing tourism.
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SOCIAL RESPONSIBILITY

INVOLVE  THE LOCAL COMMUNITY IN PLANNING 
AND DECISION-MAKING

RECOMMENDATIONS

MAINTAIN AND ENCOURAGE SOCIAL 
A ND CULTURAL DIVERSITY
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iv. Provide visitors with inclusive, honest and reliable 
information about history and contemporary life in 
South Africa, local tourism attractions and facilities.

v. Ensure that tourism does not undermine the resource 
rights, traditional knowledge and skills of local 
communities.

vi. Negative social and cultural impacts associated with 
tourism, such as increased crime, drug and alcohol 
abuse and prostitution should be monitored and be 
proactively addressed in cooperation with the 
community.

vii. The exploitation in any form, particularly sexual and 
when applied to women and children, should be 
energetically combated with the co-operation of all 
concerned. 

 

essential human rights of people to food, a safe and 
clean environment, work, health, and education.

iii. Support the development of sustainable local 
handicraft enterprise by assisting with improvement 
of design, marketing, production and packaging 
skills for craft workers in relation to market demand. 
Consider specifically what can be done to enhance 
the skills and earnings of women, particularly in rural 
areas.

iv. Support visits by local school children to tourism 
sites that promote and display their heritage.

v. Give enterprises a local flavour by serving local 
dishes and source soft furnishings, arts and crafts 
locally. 

vi. Identify cultural heritage resources in the local area 
and where there is sufficient demand from tourists 
and work with the local community to develop them 
as sustainable tourism attractions. Consider 
mission settlements, sites of slave occupation, 
festivals, struggle-related monuments and places, 
rock art sites, cultural monuments, food, drink, arts 
and crafts, music, dance and storytelling.

BE SENSITIVE TO THE HOST CULTURE

i. Respect, invest in and develop local cultures and 
protect them from over commercialisation and over-
exploitation. Encourage workers and staff to 
observe their religious and cultural practises.

ii. Respect indigenous intellectual property, especially 
when setting up contractual arrangements for the 
use of indigenous knowledge.

iii. Use local guides, and encourage them to 
continually improve their quality, to ensure that the 
community speaks for itself and to increase the 
revenues going into the local community (by higher 
fees for quality tours). 

GAUTENG RESPONSIBLE TOURISM GUIDELINES  I  11 
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maintenance of biodiversity by planting local 
indigenous and non-invasive species which provide 
habitats for birds, bees, and butterflies.

MAINTAIN AND ENCOURAGE NATURAL DIVERSITY

i. Discourage the purchase of products that exploit 
wildlife unsustainably or contribute to the destruction of 
species or habitats (e.g. some handicrafts; bush meat)

ii. Look for ways in which the enterprise and its guests can 
assist with the conservation of 

 natural heritage, for example through removing litter.

iii. Invest a percentage of profits or turnover in species 
conservation or habitat restoration and management. 

iv. Avoid pollution by using environmentally friendly 
chemicals, and by using biodegradable soaps and 
detergents – tell visitors and staff why the enterprise is 
doing this and how it benefits the environment.

v. Work with conservation authorities to ensure that 
visitors to natural heritage areas are aware of the 
impacts that they may have on the ecology of the area 
and how they should behave in order to minimise those 
impacts.

vi. Do not market tourism resources to encourage tourists 
into ecologically sensitive areas which are vulnerable to 
irresponsible tourism practices, particular sports or 
recreational uses discourage these activities (e.g. 
irresponsible 4x4 use, hunting, diving or sand 
boarding). 

COASTAL AND MARINE ENVIRONMENTS

i. Marine environmental protection controls on pollution, 
habitat degradation, deforestation of coastal forests, 
encroachments, alien invasive species.

Responsible tourism promotes sustainable practices 
that minimises the impact of tourism on the environment 
for example, travel that contributes to conservation and 
not destruction, travel that does not cause harm to wildlife 
and ind iv iduals ,  effect ive waste and energy 
management.

Environmental responsibility should not be a marketing 
gimmick to ensure one destination triumphs over 
another, it's a responsibility that should be implemented 
globally to ensure the industry and destinations 
promoted are sustainable. 

 

i. Integrate environmental management into the 
project planning cycle.

ii. Follow best practise guidelines on the design, 
planning and construction of buildings and 
a s s o c i a t e d  i n f r a s t r u c t u r e  t o  m i n i m i s e 
environmental impacts and to reduce energy 
requirements for lighting, cooling and heating.

iii. Use local materials (where sustainable) and local 
architectural styles on a scale that does not create a 
negative aesthetic impact.

iv. Avoid damaging the environmental quality of the 
enterprise's neighbourhood by noise or light 
pollution.

v. Plan new developments to have the lowest possible 
ecological impact, particularly in environmentally 
sensitive areas such as the coastal zone, 
indigenous forests, wildlife habitats and wetlands. 
Minimise the transformation of the environment 
around the enterprise.

vi. When developing plans for a new enterprise 
include elements which contribute to the 
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ENVIRONMENTAL RESPONSIBILITY 

RECOMMENDATIONS 
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ii. Controlling the human numbers, activities and 
impacts within the regular absorbing or carrying 
capacities and sustainability's, so that stability, 
resilience and biodiversity is not irreversibly affected. 
(e.g. coral reefs - rules against walking on reefs, 
collection of shells or corals and strict codes of 
conduct about snorkelling procedures such as no 
walking, no grabbing at corals, zoning regulations 
based on reef sensitivity should be imposed and 
enforced).

iii. Installation of adequate and appropriate water 
supply, drainage, sanitation, solid waste and sewage 
disposal systems according to national or 
International standards.

iv. Avoiding the purchase of souvenirs made form coral 
or any threatened or endangered marine species 
such as turtles, hard woods, shells from beach 
traders, or ancient artefacts.

v. Creation of oceanariums with representative marine 
wildlife kept in large well-managed tanks, creating for 
the visitor a feeling of walking under the ocean. 

vi. Avoid menu items that are caught using destructive 
processes, such as poisons, explosives or illegal 
equipment; avoid catching and serving rare, 
threatened or endangered marine species for 
seafood consumption.

SOLID WASTE MANAGEMENT

i. Use of glass or durable plastic instead of disposable 
plastic items.

ii. Disposing of waste only after all waste prevention 
and recycling strategies have been explored and 
maximised.

iii. Working with suppliers to limit use of, and establish 
recycling for, product packaging.

iv. Use of refillable, bulk dispensers (e.g. toiletries) 
rather than individually packaged products and 

buying of products in bulk as much as possible.

v. Providing in-room recycl ing procedures and 
appropriate receptacles.

vi. Implementing organic-waste composting scheme.

WATER MANAGEMENT

i. Monitor the use of diesel, paraffin and petrol and set 
targets to reduce consumption and switch to less 
polluting fuels.

ii. Set targets to increase the proportion of energy used 
from renewable resources –for example solar, wind, 
hydroelectric. Sustainable use of wood, from 
indigenous and plantation forests is complex, and great 
care needs to be taken.

iii. Install and showcase appropriate technology to reduce 
consumption of natural resources, production of waste 
and incidences of pollution.

iv. Monitor the sewage system and demonstrate how pure 
the outflow back into the environment is. If the 
enterprise has one, make the reed bed a valuable 
habitat feature.

v. Set percentage targets and time scales for the 
reduction of waste produced, levels of recycling and 
reuse of waste from the enterprise. Set appropriate 
targets for reduction and/or recycling of waste 
produced 

vi. Reduce “food miles” by using locally produced food.

vii. Enterprises should assist conservation by investing in 
sustainable trails, hides and interpretation. Tell visitors 
what the enterprise is doing and claim credit for 
activities.

viii. Encourage the use of environmentally friendly 
transport.
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ix. Rainwater collection practiced through a network of 
gutters and pipes and channelled into a cistern or a 
catchment basin. Rainwater collected can be used 
for irrigation, for evaporative cooling equipment, and 
for replacing pool water lost through evaporation 
and normal use.

x. Biological treatment should be used to enable reuse 
of grey water, which can be reused for irrigating 
grounds or other non-potable purposes. Grey water 
from bathrooms, sinks, and kitchens has limited 
toxicity, requiring minimal treatment, has good reuse 
potential, and can be easily separated into one 
stream.

xi. Water-saving equipment, including ultra-low-flush 
toilets, spray nozzles, urinals, faucet aerators, and 
low-flow showerheads, infrared and ultrasonic 
sensors, water, spigots, and pressure-control 
valves.
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vii. Educate local communities about alcohol and 
substance use, and internal migration sexually 
transmitted diseases. Ensure health and wellness 
facilities are accessible in local communities to support 
those infected with diseases or suffering from 
substance abuse.

viii. Monitor the mobility of tourists, as it can contribute to 
spreading infectious diseases and epidemics.

ix. Develop and enforce laws that restrict medical 
treatment outsourced illegally at low costs.

x. Develop and enforce laws pertaining to organ 
trafficking, transplant and fertility to effectively protect 
vulnerable groups within and beyond their borders in 
line with relevant guidelines, such as the UN 
Convention against Transnational Organized Crime 
(UNTOC).

xi. Carry out a risk analysis, drawing up a list of crises that 
might happen based on those that have occurred in 
your region in the past and may happen again. Include 
any events that could be a possibility, based on your 
own knowledge of your destination and other factors.  

EXAMPLES INCLUDE:

 

 Natural Disasters – these include    earthquakes and 
floods.

 Political Issues – political unrest is common in 
developing countries, and they often have an impact on 
tourism. 

 Health-related Incidents – pandemics and epidemics 
are the most likely crises. Along with COVID-19, the 
Ebola epidemic between 2014 and  2016 which 
affected several African countries, is a major example in 
This Category. 

 Economic Crises – financial crises often have a 
significant effect on the tourism industry, such as the 
Global Economic Crisis in 2008/9, which lead to a 4% 
drop in international tourist arrivals. However, by 

Good health and well-being is most critical to the success  
of tourism, stakeholders need to develop effective 
preventative measures that will ensure the local people's 
and tourists' health and safety as well as ensure 
compliance with human rights, labour laws and safety 
standards. With the recenOVID-19 pandemic, change 
leadership is required to navigate the sector through the 
Covid-19 pandemic and towards its recovery. Thus, it is 
important for the tourism industry to develop and 
implement good safety, hygiene and heath management 
plans to prevent crime and manage health induced risk 
and incidents in tourism. 

RECOMMENDATIONS

i. Minimise the increases of competition for scarce 
resources such as clean drinking water, access to 
traditional farm land or fisheries, or existing health 
care services. 

ii. Avoid practises that induce poverty which can result 
in malnutrition, morbidity and mortality. 

iii. Develop hygiene standards and protocols to ensure 
cleanliness of tourist attractions and amenities e.g. 
wash fruits and vegetables, keep cutlery and 
cooking surfaces clean, wash bed sheets and towels 
etc.

iv. Comply with health and safety standards that 
supports employees' physical and mental health. 
There is a lot of informal employment in tourism, 
leaving poorly paid workers with no health insurance 
and social security, trade unions in the sector should 
advocate for workers' rights to fair pay and health 
coverage.

v. Ensure local communities have access to clean 
water and sanitation.

vi. Ensure preventative measures are in place for 
introduction of new forms of food, tobacco and drugs 
to local communities from tourists. 
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2010,tourism had rebounded strongly. The impact of 
COVID-19 is likely to lead to a further global 
economic crisis. 

     All touch points in public areas like door handles, 
elevator buttons, counter tops, table tops and 
railings should be cleaned continuously using a 
sanitiser or disinfectant.  

 Ensure availability of hygiene and sanitation 
equipment, 70% alcohol based disinfectant, hand 
sanitisers, wipes for surface cleaning, face masks 
(separate or combined, face shield, goggles), 
gloves (disposable) and biohazard disposable 
waste bag. 

 Encourage washing hands with water and soap 
regularly.

 Ensure necessary association with medical 
practitioner or hospital for effective response to 
emergencies. 

 Emergency numbers should be displayed at all 
office rooms, vehicles and made available with all 
employees. 

 Separate area to be set aside to accommodate in 
case of sudden illness of any employee or visitor. 

 Ensure that disposable masks and gloves are 
disposed carefully based on usage guidelines. 

 Ensure the premises has fully functional CCTV 
cameras to ease tracking and tracing of infected 
personnel movement. 

 Ensure all staff wear masks and practice physical 
and social distancing and hygiene within the office 
premises.  

 Ensure daily temperature check via thermal gun 
thermometer. 

 Ensure that proper attendance logs of entry and exit are 
maintained. 

 Ensure all employees have undergone medical 
screening and have active medical insurance.

 Ensure training of employees in hygiene and sanitation 
practices and troubleshooting risks. 

 Ensure updates on the health condition of staff and 
upkeep of vehicle and facilities is done regularly.  

 Consider bookings to be made online or via an online 
platform with cashless transactions. 

 Proper record and logs are to be maintained for each 
traveller. 

 Ensure that detailed itinerary is be provided to each 
tourist with details on vehicle, stay, layovers and 
activities. Where possible information to the tourists 
should be disseminated digitally. 

 Small group tours recommended for ease of 
implementing physical distancing. 

 Emergency numbers should be displayed on all 
vehicles and made available with all employees and 
tourists.

 Ensure updates on the health condition of staff and

          
 
 Consider bookings to be made online or via an online  
                platform with cashless transactions. 
                
 Proper record and logs are to be maintained for each   
                traveller. 
                
 Ensure that detailed itinerary is be provided to each    
 tourist with details on vehicle, stay, layovers and 
 activities. 
                 
 Where possible information to the tourists should be 
                disseminated digitally.  

 APPLY THE COVID-19 PROTOCOLS
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SAFETY AND SECURITY

i. Develop a safety and security policy and plan.

ii. Provide safety and security information and training 
to all staff and members of the organisation that 
address first-aid and medical assistance, firefighting 
and evacuation procedures in case of emergencies.

iii. Develop and review contingency plans for natural 
disasters 

iv. Ensure that tourists are aware of the safety and 
security policies e.g. have a multilingual brochure 
for tourists with safety and security tips 

v. Ensure that emergency prevention, preparedness 
and response arrangements are established in 
cooperation with emergency services, the SA Police 
Services, fire department, health institutions and 
other relevant officials.

vi. Include surrounding communities, local businesses, 
government  and tour ism associat ions in 
discussions of your safety and security policy and 
plans. 

vii. Comply with national laws and regulations, and 
reflect good practice

xxii.

xxiii.

xxiv.

         Small group tours recommended for ease of      
         implementing physical distancing. 

         Emergency numbers should be displayed on all     
         vehicles and made available with all employees 
         and  tourists. 

         Microphones and headsets by guides and tourists 
         are recommended so that physical distancing can 
         be maintained during the tour sightseeing. 



Education and easy access to factual information is 
important in the sustainability of the tourism industry, not 
only does this result in a more skilled workforce but also 
enables people to make well informed decisions that 
contribute to responsible tourism practices. Local 
communities should be made aware of the opportunities 
that exist within the tourism industry and the resources to 
materialise responsible tourism objectives
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PUBLIC AWARENESS RESPONSIBILITY 
       

RECOMMENDATIONS 

i. Programmes of education within school 
curriculums, and public awareness within 
communities, are needed regarding the 
potential positive and negative aspects of 
tourism.

ii. Post-employment education and training 
programmes within the framework of the 
Skills Development Act and South African 
Qualifications Authority (SAQA) are required 
to educate employees regarding the potential 
pros and cons of tourism, and comparative 
costs and benefits of alternative enterprises in 
order to aid decision making.

iii. Encourage the education of tour guides which 
includes appropriate emphasis on social, 
cultural, environmental and historic features 
of host destinations. 

iv. Conduct and encourage research on tourism 
ethics, host communities, tourism trends, 
impacts of land and water use on tourism and 
other areas of research necessary to provide 
the knowledge base for sustainable tourism. 

v. Provide information on responsible tourism 
that is accurate, accessible and easy to 
understand.

vi. Support industry efforts to foster greater 
awareness of the economic, social, cultural, 
and environmental significance of tourism. 

vii. Encourage baseline research of natural, 
cultural, historic and aesthetic tourism 
resources including wildlife and fisheries. 

viii. Encourage efforts within schools and the 
community to bring in- creased awareness to 
the concept of sustainable development and 
the potential contribution of tourism towards 
this end. 

ix. Collaborate with industry in identifying and 
publicizing success stories.

x. Encourage government and industry research 
that advances knowledge and practices 
related to sustainable tourism including the 
economic, social, cultural, and environmental 
impacts of proposed projects. Support 
research for the development of sustainable 
tour- ism indicators. Encourage research 
which monitors consumer response to 
sustainable tourism initiatives. 

xi. Host and encourage educational seminars 
related to sustainable tourism and relevant 
aspects of environmental, cultural, and historic 
resources for management and employees 
within the industry.

xii. Support the development of public policy, and 
industry, government and educational 
initiatives which increase environmental and 
cultural awareness, the concept of sustainable 
development, and the potential contribution of 
tourism towards this end. 

xiii. Remain informed of significant developments 
regarding relevant environmental practices. 
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Tourism Grading Council South Africa 
(TGCSA) 
The only recognised and globally credible 
assurance body for tourism products in South 
A f r i ca .  The  TGCSA g rades  va r i ous 
establishments in the tourism industry to 
display the TGCSA star plaque and certificate 
which represent outstanding quality and 
service excellence. 

RESPONSIBLE TOURISM ACCOLADES 

The TGCSA a lso  has  a  recogn i t ion 
mechanism geared towards recognising niche 
market services and facilities at the many 
graded establishments around the country 
known as Accolades. There are seventeen 
(17) accolade categories that represent niche 
markets and services such as: Wedding 
Venue, Cycling Tourism, Birding, Family 
Friendly etc. 

All registered tour guides are bound by the 
Tourism Act 3, 2014 and the Code of Ethics 
which requires them to be suitably qualified and 
act professionally in their clients' lawful best 
interest.
Registration as a Tour Guide

    Attend a tourist guide training course with an 
    accredited training institution (A full list of 
    accredited trainers can be found on   
    www.cathsseta.org.za 
    Once training is complete, register with 
    provincial offices where you would 
    like to operate from
    Once registration is successful, liaise with 
    tour operators to get information on the dates 
    when tourists will be visiting South Africa.
 

https://www.tourism.gov.za

SOUTH AFRICAN 
NATIONAL STANDARD 

(SANS 1162) 

TOUR GUIDE 
REGISTRATION

https://tourismgrading.co.za/

SANS 1162 was developed with the sole 
objective of establishing a common 
understanding of responsible tourism. By 
developing a single set of standard to be 
applied throughout South Africa, SANS 1162 
have also harmonised the different sets of 
criteria that were used for certifying the 
sustainability of tourism businesses. The 
standard consists of 41 criteria divided into 
the following four categories: 

    Sustainable operations and management 
    Economic criteria 
    Social and cultural criteria 
    Environmental criteria
 
The standards should be utilised by 
agencies that  operate programmes 
certifying the sustainability of tourism 
businesses. 

https://tkp.tourism.gov.za/rt/certifcation/
Pages/National-Minimum-stardard-for-
Resposimble-Tourism.aspx

(TGCSA) 

TOURISM GRADING COUNCIL
 SOUTH AFRICA 
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FEDERATED HOSPITALITY 
ASSOCIATION OF SOUTH AFRICA 

(FEDHASA)

FEDHASA is the national trade association for 
hotels, guesthouses, restaurants and caterers 
and has been representing the industry since 
1949. The Association exists to ensure that the 
views of the South African hospitality industry are 
represented in a forceful, coherent and co-
ordinated way to Government, and policy makers 
in South Africa, in order that its members' 
businesses can flourish. 

(FEDHASA)
IMVELO AWARDS FOR 

RESPONSIBLE TOURISM 

Imvelo Awards for Responsible Tourism 
The Imvelo Responsible Tourism awards were 
initiated to coincide with the World Summit on 
Sustainable Development that was held in 
South Africa in 2002. They recognise tourism 
and hospitality businesses that make a real, 
measurable and sustained contribution to 
Responsible Tourism. The Imvelo awards 
have the following categories;

    Best Social Involvement Programme 
    Best Practice – Economic Impact 
    Best Overall Environmental Management 
    System 
    Best Single Resource Management 
    Programme 
    Most empowered tourism business 
    Investing in people award

The Imvelo awards have had a huge impact on 
tourism in South Africa, creating significant 
awareness of environmental management 
issues in the industry.

http://fedhasa.co.za

SOUTH AFRICAN 
NATIONAL STANDARD 

FAIR TRADE TOURISM 

Fair Trade Tourism is a non-profit organisation 
that promotes responsible tourism in Southern 
Africa and beyond. Fair Trade Tourism 
encourages  and pub l i c i ses  fa i r  and 
responsible business practice by tourism 
establishments by offering a certification 
programme (and supporting activities) that 
endorses tourism establishments that meet 
stringent criteria: 

    Fair wages and working conditions
    Fair operations, purchasing and distribution 
    of benefits 
    Ethical business practice 
    Respect for human rights, culture and the 
    environment 
 

https://www.fairtrade.travel 
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These awards recognise and reward tourism 
p l a y e r s  a n d  b u s i n e s s e s  w h o  w o r k 
passionately and with pride to deliver a world 
class product and service and whose delivery 
grows South Africa's global destination 
competiveness. All the finalists receive a 
certificate of excellence and the category 
winners receive a prestigious South African 
Lilizela awards trophy. 

https://www.southafrica.net//

LILIZELA TOURISM AWARDS 
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ASATA – Association of Southern 
African Travel Agents 
www.asata.co.za

ATW - Africa travel week 
www.atwconnect.com

CBI - Centre for promotion of 
imports from developing countries 
www.cbi.eu

DTIC –  Department of Trade Industry 
and Competition www.thedtic.co.za

DEA - Department of Environmental 
Affairs www.environment.gov.za

GTA – Gauteng Tourism Authority 
www.gauteng.net

GEP – The Gauteng Enterprise Propeller 
www.gep.co.za

ITP – International Tourism 
Partnership www.ihei.org 

NAA-SA – National Accommodation 
Association South Africa 
www.naa-sa.co.za

PPT - Pro Poor Tourism 
www.propoortourism.org.uk 

RASA – Restaurant 
Association of South Africa 
www.restaurant.org.za

SAT – South African Tourism 
www.southafrica.net

SATSA – Southern Africa Tourism 
Services Association 
www.satsa.com

SAACI – South African Association for
Conference Industry www.saaci.co.za

SACORONAVIRUS
www.sacoronavirus.co.za
Emergency Hotline: 0800 029 999
WhatsApp Support Line: 0600 123 456

STATS SA – Statistics South Africa
www.stats.gov.za

TEP – Tourism Enterprise Partnership 
www.tkp.tourism.gov.za

UNWTO – World Tourism Organization 
www.unwto.org

UNEP – United Nations Environment 
Programme www.unep.org

WTTC- World Travel and Tourism 
Council www.wttc.org

WTM – World Travel Market 
www.wtm.org

TBCSA – Tourism Business Council 
of South Africa www.tbcsa.travel

TTCI - The Travel and Tourism 
Competitiveness Index 
www.reports.wefprum.org
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